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Mayor Todd Gloria
37th Mayor of the City of San Diego



CONVENTION CENTER UPDATE
Clifford “Rip” Rippetoe, President and CEO



CITYWIDE SALES UPDATE
Angie Ranalli, Vice President of Sales

• Citywide client communication/feedback

• Citywide team

• Citywide production

• Looking ahead/trends
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MARKETING UPDATE
Kerri Kapich, COO



TURNING THE CORNER
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• 100 Million+ Vaccines have now been 
administered - 20% of the total U.S. population 
has received at least one dose

• President Biden has set a goal to have every U.S. 
Adult eligible for the vaccine starting May 1st to 
enable citizens to safely gather again in time for 
July 4th Holiday

• State of California updated Blueprint for Safer 
Economy and adding a “Green Tier”

• Re-opening guidelines being updated and new 
guidelines coming for indoor events, meetings and 
conventions



FY22 TOURISM OUTLOOK

1. Uncertainty for Indoor Group Events, Meetings 
and Conventions in California

• CDPH guidelines continue to evolve on capacity and 
attendance caps

• Re-opening timing is TBD for San Diego

2. International travel restrictions being worked on 
as vaccines expand and airlines set new safety 
measures including possible digital health 
credentials

3. Growing confidence in air travel versus just auto

4. Pent-up demand for travel – especially leisure

5. Economic concerns, new business norms and 
shift in consumer behaviors shaping a new travel 
landscape
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March 2021 update

Market expected to correct in 2022 as room demand catches up to 
increases in supply. However, Expenditures will take longer to recover. 

San Diego County Travel Forecast

Source: Tourism Economics



San Diego Tourism Recovery 
Spring – Summer 2021 Advertising
$8+ Million Media (February – June) 
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Native Editorial:
Custom Content with TravelZoo & Condé Nast’s SELF Magazine

Article: San Diego’s Top Outdoor 

Activities to Boost Your Well-Being

Article: Why San Diego is (at least) 

Six Vacations in One

https://www.self.com/sponsored/story/san-diegos-top-outdoor-activities-to-boost-your-well-being
https://www.travelzoo.com/blog/san-diego-neighborhoods/


San Diego Tourism Recovery
Summer – Fall 2021 Advertising - Proposed
$8 Million Media (July – December) 
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Continue to invite travelers back to San Diego with “Happiness is Calling You 

Back” messaging

- Strongly aligns with travel priorities (having fun - 67.6%, relaxation - 66.8%, finding happiness - 60.9%) -

Destination Analyst

- Continue to include responsible/ safe traveler visuals and messaging as long as necessary

- Based on media performance, use existing assets into January, supplementing and/or refreshing as necessary 

Brand Campaign: Happiness is Calling You Back

Destination Analyst
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NEW Initiative: 
San Diego is Open for Meetings
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NEW “Happiness Is” group meetings campaign in development for FY 2022 
to announce San Diego is open for meetings and conventions.
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San Diego is defined by a Sunny Outlook:

a place that inspires positivity and optimism. 

San Diego’s positivity and optimism is fueled by 

our good vibes and wide-open spaces.

Leisure

Brand Extension

San Diego’s positivity and optimism inspires 

endless creativity, innovation and opportunity.

Groups/Meetings
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GROUP SALES UPDATE
Margie Sitton, Senior Vice President of

Sale and Services

• Meeting planner sentiment 

• Hotel meetings lead trends

• Booking pace

• Site experiences

• Simpleview refresher/training
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THANK YOU


