Voice and Visuals

Content will that highlight blissful aspects of

San Diego that focuses on wide open spaces,
scenic beauty, outdoor activities and what makes
San Diego special. Tone will be positive and
uplifting, while thoughtful and empathetic.

Visual imagery will convey a sense of openness,
warmth and light utilizing existing brand creative
elements, with a focus on the “Bliss Break” series.

Campaign in Action

SDTA Owned Channel Elements

* Social media posts to @visitsandiego’s Facebook,
Twitter and Instagram pages are continuing under

this theme at consistent intervals.

* Weekly e-newsletters will focus on inspiration and

“Bliss Breaks” for subscribers.

* Website and blog content updates will include
tools that can provide inspiration for future travel,
such as virtual tours offered by members, and
evergreen articles not tied to specific events.

S Visit San Diego
V¥ March 24 at 11:52 AM - @
Sending you some virtual sunshine. _ #WithLoveSanDiego

Please be advised, California has issued an order to stay at home. All city
beaches, parks, and trails are closed. Please practice social distancing
and keep a 6-foot distance from others.
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visitsandiego @ + Follow
San Diego Zoo

visitsandiego @ See your feathery
and furry friends live at the
@sandiegozoo from live cams.
Watch penguins, baboons, koalas,
giraffes, elephants and more =
http://sdzoo.com/AnimalCams You'll
also find educational curriculum for
kids on wildlife and habitats.
#WithLoveSanDiego .

u#i: @sandiegozoo #VisitSD
#SanDiegoZoo #ZooDay #SDZoo
#SouthernCalifornia #CaliforniaLiving
#DiscoverSD #SDLiving
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Log in to like or comment.




